
Media And Entertainment Technology Trends 2025

OverviewYou might have heard of Bear Grylls, the renowned survival expert famous for his 

thrilling adventures around the globe. His daring spirit and survival tips have made him a 

household name among adventure enthusiasts.

One of his Netflix shows is called You vs. Wild. What's innovative about this show is that viewers 
can decide on Bear's behalf, ultimately deciding his journey. This interactive concept provided a 
fresh experience for audiences and turned the show into a massive hit.

This success sparked a trend in the media and entertainment industry, leading to a rise in 
interactive shows and movies. We mean, in this ever-evolving industry, it's not enough to create 
compelling content; companies must also embrace the latest technologies and platforms to 
remain competitive.

While established giants like Netflix and Spotify have paved the way, emerging technologies are 
poised to redefine the future of entertainment.

So, let's explore the top Media and Entertainment Technology trends expected in 2025. Read on!

Do you remember when we used to insert 2 GB SD cards to expand the available memory? 
What's your smartphone's storage capacity right now? We bet it’s much, much higher!

The reason, according to reports, is that we now create around 328.77 billion gigabytes (GB) of 
data daily. Unbelievable, right?

Well, the rise of digital content is reshaping the media and entertainment industry like never 
before. In fact, the sector is projected to reach $6.7 trillion by 2030, growing at a remarkable 
CAGR of 10.4%, according to MarketWatch.



Last year, we explored transformative trends like Artificial Intelligence, Big Data, Augmented and 
Virtual Reality, Cloud Gaming and 5G Technology to reshape the media and entertainment 
industry. While many of these continue to redefine the industry, fresh trends are emerging that 
will shape the media and entertainment landscape in 2025.

So, grab your popcorn and tune into the top five Media and Entertainment Technology trends to 
watch in 2025!

Trend 1: Social Media, Social Media And Social Media

Social media videos are set to dominate the media and entertainment landscape this year. With 
platforms like TikTok, Instagram Reels and YouTube Shorts, video content is becoming the go-to 
format for user engagement. As attention spans shrink, audiences are gravitating toward quick, 
engaging visuals. Businesses can leverage this trend through branded content, live streaming 
and interactive videos to form deeper audience connections. With algorithms favoring video, 
companies that innovate in this space will have a distinct advantage, driving engagement and 
brand visibility in the coming years.
 

source

According to Sprout Social, Facebook users now spend half their time on the platform watching 
videos. Similarly, Instagram Reels generate twice the reach of other content types, indicating 
user preference for video over static posts. Meanwhile, Twitter videos with captions or text 
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overlays see a 28% increase in view time and 1.8 times the ROI. These numbers highlight how 
social media videos maximize reach and engagement!

Let's take Nike, for example. Their Instagram Reel, "When I'm Hit, I Always Get Up," highlights 
basketball player Ja Morant on a day off the court. Through scenes of Morant playing street ball, 
spending time with family, and hanging out with friends, Nike tells a story of resilience and 
community. Everyone in the video wears Nike shoes but it doesn't feel like an ad – it feels like 
real life. This subtle, emotional storytelling connects with viewers personally, proving why social 
media videos will be necessary for brands looking to build genuine loyalty in 2025.

TechDogs' Takeaway:
 

●​ Define clear goals for your video content, whether for brand awareness, user 
engagement or conversions.

●​ Invest in quality video production, ensuring good lighting, clear sound and professional 
editing.

●​ Capture attention within the first three seconds using storytelling to keep viewers 
engaged, presenting your brand or product in a way that resonates emotionally.

Trend 2: A Rise In Cybersecurity Threats And Deepfakes

Cybersecurity threats like CDN leeching and deepfakes are pressing challenges for the media 
and entertainment industry. What exactly are these? Well, CDN leeching refers to the 
unauthorized use of a content delivery network (CDN), where pirates steal content and republish 
it on other platforms. This misuse drains bandwidth and reduces legitimate revenues, making it 
essential for operators to use AI-powered anti-piracy tools to detect and prevent leeching.
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Deepfake technology is another significant threat to digital media, as pirates use GenAI tools to 
create misleading content that damages brand credibility. To tackle this, businesses will need 
techniques like watermarking and real-time content verification to safeguard their content.

In a study by insurer Hiscox, the media and telecom (TMT) sector was identified as one of the 
most targeted, with 44% of firms experiencing at least one security breach. Additionally, 71% of 
people worldwide are still unfamiliar with deepfakes, indicating the potential for misinformation as 
awareness remains low. These stats highlight the urgency for media companies to invest in 
robust security measures and content verification to stay protected.

One striking example is a social engineering attack in the UAE, where a company suffered $35 
million in losses after deepfake audio and fake emails impersonated its director, prompting 
employees to authorize fraudulent transfers. This case underscores the rising risks as deepfake 
technology advances, emphasizing the need for media companies to adopt safeguards against 
such deceptive tactics in 2025.

TechDogs' Takeaway:
 

●​ Strengthen cybersecurity with multi-layered protection measures, like two-factor 
authentication, encryption and regular updates, to secure valuable assets and maintain 
audience trust.

●​ Media professionals should stay informed about emerging deepfake techniques by 
offering training sessions to identify deepfake content and empowering them to respond 
effectively.

●​ Invest in AI-driven tools specializing in spotting manipulated visuals, immediately 
identifying inauthentic content to help protect content integrity and reputation.
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Trend 3: AI Will Cause An Industry-Wide Disruption

The use of AI in media and entertainment technology is emerging as a transformative trend, 
significantly enhancing operations and consumer experiences. Companies are leveraging AI to 
create personalized content tailored to specific audiences. For instance, Netflix employs machine 
learning algorithms to analyze viewing data and recommend shows, while platforms such as 
Jukin Media utilize AI to identify potential viral hits from user-generated content.
 

source

Moreover, with AI-driven tools automating tasks like video editing and music composition, the 
industry will benefit from increased efficiency and creativity. As a result, AI is reshaping how 
content is created, marketed and consumed, paving the way for a more personalized and 
engaging future in media and entertainment.

As per the reports by Straits Research, the global AI in media and entertainment market was 
valued at USD 15.11 billion in 2023 and is projected to reach USD 121.99 billion by 2032, 
reflecting a remarkable compound annual growth rate (CAGR) of 26.12% from 2024 to 2032. 
This demonstrates the increasing adoption of AI technologies across the sector as companies 
seek to enhance content creation, personalization, and operational efficiency. As the market 
grows, businesses integrating AI into their strategies will be well-positioned to thrive in the 
evolving media landscape.
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You might have heard about the film Everything Everywhere All At Once! Despite having a small 
team of just eight VFX artists and an incredibly tight deadline, the film achieved groundbreaking 
visual effects, mainly due to advanced AI tools. These tools enabled the team to streamline 
workflows, enhance creativity and efficiently produce high-quality visuals. This success highlights 
how AI can empower even smaller teams to deliver extraordinary results in the media and 
entertainment sector.

TechDogs' Takeaway:
 

●​ Implement AI-driven recommendation engines on your platforms to show personalized 
content for each user.

●​ Integrate AI tools into your content production workflow to automate repetitive tasks like 
video editing, script suggestions or animation.

●​ Use AI analytics to monitor social media trends and audience feedback, adjusting 
real-time campaigns to improve brand resonance and maximize engagement.

Trend 4: Podcasts Will Be The New Radios

Podcasting is rapidly evolving into a dominant force in media and entertainment technology, with 
approximately 162 million people in the U.S. listening to podcasts at least once a month. The 
landscape is shifting from amateur productions to professional endeavors, with over 3 million 
active podcasts now available. This growth reflects how branded podcasts have emerged as 
effective marketing tools, with major players like Microsoft, Basecamp, and Gucci leading the 
charge going into 2025.
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A survey reveals that 33% of U.S. monthly podcast listeners prefer YouTube as their listening 
platform, followed by Spotify at 24% and Apple Podcasts at 12%. In a notable example, Amazon 
revamped its podcast, "This Is Small Business," to engage small business owners effectively. By 
focusing on high-quality storytelling and relatable content, the podcast achieved a 30% increase 
in consumption rates and improved listener retention.

Podcast networks are aggressively expanding, acquiring and developing new series that tie into 
current events and popular TV shows. For instance, the acquisition of The Ringer by Spotify for 
$196 million and ESPN's purchase of the Pat McAfee show for $85 million underscore the 
lucrative potential of podcasting.

You see, this rise of podcasting is not just a trend but a fundamental shift in how brands connect 
with audiences, making it essential for businesses to consider this medium in their marketing 
strategies. Brands that will leverage this medium are expected to have a deeper connect with 
their audiences in 2025 and beyond.

TechDogs' Takeaway:
 

●​ Ensure each podcast episode includes relevant keywords, well-crafted titles and accurate 
descriptions to improve search engine visibility by leveraging AI tools to optimize tags 
and transcriptions.

●​ Use listener data to leverage dynamic ad insertion to customize ads per episode, offering 
targeted sponsorships and advertisements that match audience interests.
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●​ Syndicate your podcast on all major platforms, such as Apple Podcasts, Spotify and 
YouTube, to capture diverse listener demographics, widening your audience and 
potential influence.

Trend 5: Cloud Technology Will Continue Its Revolution

Cloud technology is reshaping media and entertainment, becoming essential for agile and 
efficient video services. This year, more companies will adopt multi-cloud and hybrid cloud 
solutions driven by cloud-native operational models like SaaS and managed services. This trend 
is also echoed in gaming, where "cloud gaming" searches have increased tenfold in five years. 
With 3.2 billion global gamers, cloud gaming enables users to play demanding games without 
expensive hardware by streaming content directly from remote servers to their devices. As cloud 
technologies evolve, the media industry's profitability and flexibility will soar, empowering 
businesses to adapt quickly and innovate.
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Cloud adoption is proving to be highly effective across the media and entertainment sector, with 
92% of M&E companies reporting positive results from their cloud implementations. This success 
rate underlines cloud technology's ability to enhance operational efficiency and foster new 
content delivery methods, which will be key areas of focus in the industry soon.
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Several major media and entertainment players are already showcasing cloud technology's 
power. Netflix, for example, leverages AWS to manage its extensive content library and deliver 
seamless streaming to millions of viewers worldwide. Spotify, meanwhile, relies on Google Cloud 
to store and stream its vast music library, offering personalized playlists and smooth streaming 
across devices. These examples demonstrate how cloud solutions will enable the leading M&E 
platforms to achieve performance, personalization and customer loyalty on a global scale.

TechDogs' Takeaway:
 

●​ Shift editing, rendering and collaboration workflows to the cloud for greater efficiency, 
enabling real-time collaboration among distributed teams to speed up production 
timelines.

●​ Employ AI-driven data analytics in the cloud to analyze user preferences and deliver 
personalized content recommendations, leading to increased viewer satisfaction, 
engagement and retention.

●​ Protect valuable media assets by implementing cloud-based encryption, access controls 
and automated compliance checks by leveraging industry-standard cloud security tools 
for media assets move across global networks.

Wrapping Up

"Entertainment is there to improve people's quality of life. After your basic needs, there's 
entertainment." – Satoru Iwata

As we look ahead to 2025, technology redefines the media and entertainment landscape. AI, 
cloud technologies, podcasts, cybersecurity and social media are not just shaping how we 
consume content but how we interact with it.

By embracing these innovations, businesses can stay ahead of the curve and create more 
impactful experiences for audiences, ultimately improving their quality of life through 
entertainment. The future is full of opportunities, and it's definitely an exciting time to be part of 
this evolution.
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